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What Is Social Media? 
 

“Social Media” is a red-hot buzz 

phrase in case you haven’t heard.  

Everyone is using it including men, 

women, and children of all ages. 

Most importantly, your customers 

are using social media and they 

expect that your business is in the 

social loop too. 

Social media can be described as 

information content that is created 

using new technologies, with an aim 

to facilitate influence, 

communication, and interaction with 

the world; including friends, family, 

peers and customers. 

In other words, social media is an advanced way that people can interact using the 

latest digital technology. Social media networking usually happens through mobile 

communication networks and the internet, which allow instant access to the various 

social media platforms. 

The meteoric rise in social media websites has created access to totally new 

marketing channels to promote an online business. It is becoming increasingly 

important for companies to be aware of how their business and industry are 

portrayed in the social media market place.  

Not only must companies manage and evaluate how traditional media portrays their 

business, but now they need to be more aware of social media websites and services 

where customers, investors and stakeholders, exchange information and shape 

opinion.  

However the savvy business owner will also recognise that, if used correctly, social 

media can help to develop a brand, increase website traffic and ultimately, increase 

sales! 

Social media does not stop at simply publishing information; the real goal is to get 

people involved.  All businesses should aim to get reactions and comments from 

their audience on the information they publish – this is extremely powerful for many 

reasons. You can look at it as “starting a conversation” on the internet as opposed to 

“delivering a speech” on the internet. 
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Social media is perceived as the glue that holds people together in an online 

community; not only with text, but also via images, videos, and other types of online 

media. 

Most people hear “Social Media” and immediately think of Facebook, Google Plus, 

Twitter, LinkedIn, YouTube and other social networks of this caliber. These social 

platforms are the most popular, but this is not the final list by far.  

There are a lot of different social media platforms online. Depending on your type of 

business, you should do some research to see which ones fit your type of business 

best. 

However, using the top major social media sites would definitely be a good start. 

Chances are, most of your target audience is already logging into these sites every 

single day. 

Success in social media marketing requires two key elements: speed and action.  

Organisations that effectively utilise social media marketing to either build a positive 

buzz about their brand or quickly respond to an emerging crisis will rise to the top, 

while those that ignore the influence of online voices will risk losing out on valuable 

opportunities and, in some cases, suffer irreparable damage. 

 

Social Media Statistics 
 

There are incredible opportunities for businesses who utilise the power of social 

media. We will look at actual numbers just to show you how powerful it has become. 

As you’ve probably noticed, social media constantly changes year after year. The 

good news is that people are embracing it and moving right along with it every time 

it changes. Even people who are 50+ in age are jumping into social media at 

staggering rates.  

Therefore, as a business owner, you need to understand that a large percentage of 

your customers and prospects are using it, so it’s time to reach out to them via this 

highly cost effective marketing channel, that is ready made for you. 
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The Social Media Numbers 
 

The four most popular social media sites that you can take advantage of include 

Facebook, Twitter, LinkedIn and Google Plus. 

The following statistics will assist you in understanding why social media is important 

and how you can use it to improve the performance of your company. 

2011 was a good year for social media networks; Facebook hit the 800 million users 

mark with 200 million fans joining in a one-year period. Twitter and LinkedIn both 

achieved over 100 million users.  

There are approximately 2 billion internet users in the world and at least 50% of 

them use social networks. 

This shows you just how much social media has taken the internet world by storm. 

The following are a number of interesting Facebook and Twitter statistics for the 

year 2012: 

 Facebook, the most popular social media network, has approximately  

800+ million users 

 The average Facebook user will have a minimum of 130 friends and 

will like about 80 pages 

 On average, 3.5 billion pieces of content are shared on Facebook 

 Approximately 56% of consumers have reported that they will 

recommend a certain brand after becoming a fan of the related page. 

 Approximately 77% of consumers have admitted that they interact 

with businesses on Facebook before purchasing their products 

 Approximately 50% of Facebook users will log on every single day 

 Approximately 55% of users use their mobile phone to access the 

Twitter platform 

 Approximately 34% of business marketers have managed to generate 

leads using Twitter 
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General Social Media Statistics 
 

A study by Nielsen shows the following: 

 Internet users will spend a considerable amount of time on social 

networks as compared to other websites 

 About 40% of the people will use their mobile phone devices to access 

social media networks 

 Social media fans are more influential and active offline 

Experian released a report on the use of social media and reported that: 

 An average Facebook user will spend at least 20 minutes online, every 

time they log into their accounts 

 Approximately 20% of social media users are more likely to visit other 

social media sites after they exit from one 

The above statistics are more than just mere numbers. They are an actual 

representation of just how much social media has impacted on our daily lives. From 

these numbers, you can see that one of the best ways to reach out to your 

prospects and customers, without spending huge amounts on advertising, is via 

social media. 

Your business can easily communicate with your prospects through social networks 

and convert them into long-term customers. Your audience can get information on 

your new products, as well as give feedback on products and services they’ve 

purchased from you. 

It is also a great way to build customer 

reviews. You should encourage your satisfied 

customers to go online to social media sites 

and give a review. Online reviews are 

instrumental in influencing consumer buying 

decisions these days. Most people go online to 

do a little research before they purchase 

anything.  

So it would benefit your business to have a lot 

of glowing reviews online for everyone to see.  
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And let’s not forget about Online Reputation Management. Social media provides 

business owners with a way to monitor and respond to what is being said about 

them online.  

With a strong social media presence, 

you will be given the opportunity to 

identify and correct any customer 

service issues that may be made 

public by an unhappy customer. 

With the right approach, all businesses 

can build a healthy relationship with 

their customers, as well as with other 

like-minded companies, through the 

use of social media. 

In a nutshell, it could be the key to 

creating more sales and profit funnels 

into your business. 

The number of social media users is projected to increase substantially in 

2012 with more than 100 million additional people joining the various 

networks.  

As you can see, when it comes to attracting new customers and prospects, social 

media must be a part of your marketing strategy, if you wish to grow and expand 

your customer reach.   

We can no longer look at social media networks only as a platform for the “young 

generation” to express themselves. We have to view social media as a powerful 

marketing and advertising vehicle, that will take your business to the next level, 

without damaging your wallet! 

On the following pages we will take a closer look at some of the most popular social 

media platforms online today:  Facebook, Twitter, Google Plus, and LinkedIn. 
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What Is Facebook? 
 

Before we explore this phenomenon that has 

stirred up the internet and the social media world, 

it is important to understand what Facebook really 

is and its relevance to the online marketing 

industry. 

Facebook is a social media network that has created massive ripples on the web. 

This website was originally created with the intention of helping people connect with 

family and friends. Starting out as a college network site, Facebook has come a long 

way. In fact, it is now at the top of the list when it comes to influential social media 

networks.    

In 2004, Mark Zuckerberg founded Facebook, which was known as “the facebook”  

back then. The site was an instant hit on campus (Harvard) and slowly expanded to 

other colleges. With the rapid success, Zuckerberg recruited two other students to 

assist him, with his new found business. Together, they developed a nationwide 

networking website, geared mostly towards college students. 

However, today, Facebook is used by most people around the world! 

Facebook gives its users the ability to create profiles so that they can share 

information about themselves. This includes the creation of Fan Pages, which are 

mostly used by businesses who want to market their companies.  

One of the most powerful features of Facebook is the ability for fans and friends to 

comment on profiles and Fan Pages. This feature has played a huge role in turning 

Facebook into the ultimate place for businesses to engage with their customers and 

prospects. 

While consumers can easily get the information they need on products and services, 

businesses enjoy the cheap advertising and exposure. 
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Why Use Facebook In Marketing? 
 

Facebook is the number one social networking site with a massive number of daily 

users. The website allows businesses to create Fan Pages and use banners to set up 

advertisements in order to market their businesses and interact with consumers.   

Facebook Trends and Statistics 

The Following statistics (by Vabsite) show the numbers behind the success of 

Facebook in the social media world: 

 Facebook has over 800 million active profiles with 25% of these 

joining in a single year (2011) 

 50% of all Facebook users log into their accounts every day 

 An average user has about 130 friends 

 Facebook users spend 700+ billion minutes on this site every month 

 Facebook has 900+ billion pieces of content that its users interact 

with; this includes “groups,” “events and community,” and Fan Pages 

 An average Facebook user “likes” about 80 pages 

 An average Facebook user will create about 90 content pieces every 

month 

 Ever since the launch of plugins, approximately 10,000 new sites 

integrate with Facebook on a daily basis  

 Facebook has more than 70 translations 

Facebook Mobile Usage Statistics 

 There are more than 25% of Facebook users who access the platform 

using mobile phones 

 Facebook mobile users are two times more active as compared to non-

mobile phone users 

 More than 200 mobile phone service providers, in 60 different 

countries, are working towards promoting Facebook mobile products 
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Statistics Showing Why Facebook Is Here to 

Stay  

 With over 800 million active users, 1 out of every ten people on earth 

is using Facebook 

 

 Statistics based on “users” and “page views” puts Facebook in the 

number 2 spot - second to Google, yet ahead of Yahoo and YouTube 

 

 For every one minute on Facebook, users will share 50,000 links, tag 

65,000 photos, post 80,000 wall posts, update 95,000 statuses, and 

post 500,000 comments 

 

 American Facebook users make up a quarter of the total users in the 

world 

 

Business Marketing Through Facebook 
 

Looking at the statistics above, you can see why both large and small businesses are 

turning to Facebook as an effective and affordable advertising method.  

Facebook users have started using this network to check out these businesses and 

what they have to offer and you want to be among the 

results they find. 

Most of the people who use Facebook are quite active 

offline. This means that they are potential customers who 

will buy anything they think is cool once they see it on 

Facebook – especially from a “local” business. Therefore, if 

you run a local business, it is important for you to be active 

on Facebook, now that you know the numbers involved. 

Fan pages are easy to create and will not cost you any 

money if you do it yourself. However, to really create the 

best Fan page that will fully engage your audience, it may 

be best to hire a professional who has extensive knowledge about Facebook 

marketing.   

While creating a Fan page is the first step, the hard part is connecting with 

customers. You will need consistency and the ability to dedicate some time to build a 

loyal following of fans. You will need to communicate often in order to keep their 

attention and increase your sales.  
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Once you create a Facebook Fan page, you will need to let people know that you 

have it. One easy and quick way to do it is to put a Facebook icon on your website 

that is linked to your Fan Page. Another way is to include a Facebook logo in your 

print advertisements and any other marketing methods you use. 

There are very successful companies using Facebook to increase sales and build a 

following. While your business will not be an instant hit with millions of fans 

overnight, you can eventually build a strong foundation and Facebook presence that 

will pay off.   

If you really want to build a relationship with your customers through interaction and 

communication, Facebook is the way to go.  Start by creating a Fan page and load it 

up with valuable, relevant information that your target audience will enjoy.  

On the next page we will look at how you can use Twitter to successfully market 

your online business. 
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What Is Twitter? 
 

If you read newspapers, listen to radio stations, or watch TV, at 

some point you must have come across the term “Follow me on 

Twitter”. Although these words are widely used, there are still a 

lot of people who don’t understand Twitter.  

It is not that they are not technically savvy; it is simply because 

they think Twitter is complicated, but it is not. In fact, it’s one 

of the easiest social media sites to use. 

You can’t deny that “Twitter” is a funny name that leaves a lot of people scratching 

their heads.  

However, Twitter is the second largest social media networking site online 

with more than 100 MILLION users! 

On Twitter, users can create short blog posts called “Tweets,” which allow them to 

tell others what they are doing.  

The posts can only be up to 140 characters, which is about the same length as a text 

message on your mobile phone. These short posts are used to communicate, 

connect, and conduct conversations with your audience without saying a whole lot. 

To make new contacts on Twitter, you must “follow people” or “be followed.” To 

connect with someone, whether it is a family member, friend or business, just click 

on the “follow” button.  

Going forward, all of their messages, or “Tweets,” will appear on your list of 

messages from people you follow.  If a person follows you, then your Tweets will 

appear in their timeline. 

Most of the Tweets posted are not addressed to any particular individual and usually 

contain information that the Tweeter wants to share with all of their followers.   

You are probably starting to see how Twitter provides businesses with an easy and 

fast way to advertise new products and/or services with assurance that consumers 

will see them; of course, your business will need to have followers in order to make 

the messages worthwhile. 
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Twitter Statistics 
 

Twitter was born in 2006 when the first Tweet was sent on 21 March. Ever since 

then, Twitter has been growing rapidly both in numbers and engagement. The 

statistics (Twitter Blog) show the extent by which this popular social network has 

been growing. 

 It only took three years, two months and a day for Twitter to get its 

billionth Tweet  

 Twitter users send approximately 150 million Tweets every day; and 

that number is steadily increasing 

 Twitter has more than 100 million users with a significant increase 

forecast for 2012 

 55% of users use their mobile phone to access the Twitter platform 

An in-depth analysis by Sysomos Inc. revealed the following information: 

 65% of all Twitter users are comprised of people aged 25 years and 

below 

 About 92.4% of users follow 100 people or less. 97.8% follow 400 

people or less. 0.94% of users follow 1000+ people. 

 93.6% of users have 100 followers and below. 98% have 400 

followers and below while 1.35% have more than 500 users with 

0.68% having 1000+ followers 

 Twitter users tend to Tweet more with the increase of followers. A 

Twitter user with 1000 followers will Tweet an average of 6 times a 

week while one with 1,750+ followers will Tweet an average of 10 

times a week 
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Tweet Your Way to Success 
 

As mentioned earlier, Twitter is similar to text messaging, but 

the difference being that you can reach a much wider audience 

using Twitter.  

Social networks are in the frontline of transforming businesses 

by giving them a way to connect with potential customers. A 

large number of your customers probably use Twitter; so this 

is a great way to keep in touch with them.  

After creating a Twitter account for your business, you will have made the first and 

most important step in social media marketing. The next step will be to gather 

followers.  

While this will not be a cup of tea for everyone, the efforts you put into the 

campaign will pay off at the end of the day. Large corporations can get a huge 

number of followers in a day, but smaller businesses can get any number between 

10 and 100 in a day, which is still a great achievement. 

By using Twitters search function, you can easily find people to follow that are 

interested in your products and or services. This will ensure that you develop a list of 

highly targeted followers. 

You also need to integrate Twitter in all your advertising strategies including print 

advertising and internet marketing. You should also Include a “Follow Me On Twitter” 

icon on your website, so that anyone who visits your site can click on it and become 

a “follower.” 

Since Twitter is intended to allow people to say what they are doing, you can easily 

Tweet a message about the latest developments in your business with a few short 

words. If more information is needed, include a link to your website or blog where 

visitors can learn more. 

You can even Tweet special offers from time to time to generate sales from your 

Twitter followers.  Your main task will be to create awareness and to let people know 

that you have a Twitter account.  

Now, your customers, prospects, and peers can follow you for fresh updates relating 

to your business and your industry. 
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With a growing numbers of followers, your business will start enjoying a wide 

audience and consequently cheap advertising. There is no better way to market your 

business than a method that gives you a chance to interact with your customers and 

potential customers directly. 

Not only that, but you will also be able to get feedback on your products from your 

customers as well as suggestions on how to make your products or services even 

better.   

Twitter is an important piece of the social marketing jigsaw and it can be a powerful 

tool for your business as well.  Many of your customers probably access the Twitter 

platform every day, so it is definitely worth your while to include this in your social 

media marketing strategy.  

So why not create your free account, build a list of followers, and turn them into 

loyal customers right now!   

It is time to join the rest of the world and start connecting with consumers on 

Twitter. 

Even though Twitter usage goes beyond business usage, it is definitely an avenue 

that should not be ignored. 

On the next page we will look at the benefits of using Google Plus to market your 

online business. 
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What Is Google Plus? 
 

Google Plus is the latest social networking website to hit the internet. The 

fact that it is from Google should provide enough evidence to prove that it 

will be a big thing; just like other products from Google.  

Though the site is still young, all Gmail users have instant access to Google Plus, 

which is partly responsible for the rapid rise in users. Some experts have said that 

Google Plus is more engaging and compelling than Facebook. due to its easy sharing 

and connection features.    

Google Plus, most of the time abbreviated as G+ or Google+, was opened in June, 

2011, but was soon closed down due to the overwhelming demand for new 

accounts. Google Plus was re-opened in September 2011, to people aged 18 years 

and above. 

Google Plus is the integration of a number of existing services such as Google Buzz 

and Google Profiles, with an introduction of new services such as Circles, Sparks and 

Hangouts, among many others.  

Google Plus is viewed as Google’s idea to compete with Facebook; a rival social 

media network with more than 800 million users. In fact, Google Plus is Google’s 

fourth attempt to dominate the social media world.  

However, the major consensus of opinion is that they may have cracked it this time. 

There are a number of very interesting features offered by Google Plus, which is the 

reason why it is causing so much buzz online.  

Before you start wondering why you need Google Plus in your business, you should 

look at some statistics showing its progress and where the numbers stand now. 
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The Explosive Growth Of Google Plus: 

Statistics 

 

 By mid July 2011, Google Plus had grown to around 10 million 

users, which happened over a period of a few weeks after 

launching. After four weeks, they had reached 25 million users.   

 Google Plus had reached 40 million users by October 2011 and the 

year ended with 90 million users (Larry Page) 

 Approximately 60% of all the Google Plus users log into their 

accounts on a daily basis 

 Approximately 80% of Google Plus users log into their accounts 

once a week 

 Google Plus has a little over 1 million business pages 

 Google Plus popularity has been on an upward trend with a quarter 

of its users joining in December 2011 alone (Ancestry.com) 

 In just less than a day, the Google Plus iPhone application made it 

to the most popular application offered by the Apple app store free 

of cost 

 The age bracket for most Google Plus users is 25 to 34 years  

With these statistics, you better believe that Google Plus is so far, the fastest 

growing social network site today.  

Let’s take a look at a few of the other popular Social media sites: 

 Facebook has 800+ million users 

 Twitter boasts of well over 100 million users  

 LinkedIn has 100+ million users 

As you can see, Google Plus is right behind them with over 90+ million users even 

though it is still in its infancy. Don’t be surprised if you find it in the second place by 

the end of 2012. 

According to Google officials and independent statistics, Google Plus has been 

deemed the fourth largest social media network in the world.   
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Google Plus Features 
 

The different features available on Google Plus are extremely efficient and engaging. 

Let’s take a closer look at some of the features that Google Plus has to offer: 

 Circles: this is a feature that allows users to share information through 

organising contact groups. The sharing can be done across the many 

Google services. The circles include family, acquaintances, friends, and 

following, which is a good way to follow celebrities or public figures. 

 Hangouts: this feature enables users to chat with each other (up to 10 

users at a time) using video chat applications.  

 Sparks: this is a feature that allows users to identify topics they might 

be interested in and then share them with other users. It allows users 

to remain updated on topics they are interested in. 

These are just a few of the many features that are offered by Google Plus. You will 

have to become a member of this amazing social media network to learn how the 

other applications work and how you can take advantage of this site to improve your 

business 

Relevance To Small Businesses 
 

It is not a question of whether or not you want to join Google Plus as a business 

owner. The most important thing in your business is marketing and knowing where 

your customers are. In this internet controlled world, you should use any means 

necessary to reach your customers online. 

To be successful in marketing your business, you have to move with technology and 

even if you only attract 10 new customers via Google Plus, the effort is well worth it. 

In order to maintain a customer base and attract 

new prospects you should be in constant 

communication with them. Google Plus gives your 

business an opportunity to take your marketing 

messages where your target audience is spending 

their time. This could be the next big thing in 

internet marketing, so don’t get left behind! 
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What Is LinkedIn? 
 

When most people talk about “Social Media,” 

they tend only to concentrate on Facebook and 

Twitter. While these are the biggest social media 

sites, they are certainly not the only ones doing 

well. LinkedIn has managed to gather 

approximately 100 million users and is now one 

of the most influential social media networks on 

the internet.  

You have probably received an invitation to 

LinkedIn from a friend or peer over the past few 

years. Did you accept? Do you even have a 

LinkedIn account? If not, you are missing out on 

a huge networking opportunity. 

Many local businesses ignore this platform simply because they don’t understand 

how powerful it can be for exposing and growing their business.  

LinkedIn is the most popular social networking site when it comes to online 

“business networking”. It is a platform that allows business people and professionals 

all over the world, regardless of their industry, to connect with other professionals.  

It is a great environment where individuals connect with multiple like-minded 

individuals who share interests in the business and professional world.  LinkedIn 

users can even display updates on recent projects and give other users an 

opportunity to see what they are working on.    

The aim of the connection is to share information, market products and services, 

find jobs, form business-to-business relationships, and much more. LinkedIn is 

basically free to use, but has premium paid packages that contain more 

functionality.  

LinkedIn works similar to other social networks. You join by simply signing up and 

then creating a profile which should include any information about yourself that you 

want to share; such as, employment history, education, achievements, and more.  

You can then easily link your account to other social network sites, websites and 

blogs to increase exposure to your profile. 

 

http://www.facebook.com/getonfast.online.marketing
http://twitter.com/#!/getonfast
http://uk.linkedin.com/in/getonfast


 

Get On Fast Limited, 9A Station Road, Helpringham, Sleaford, Lincolnshire, NG34 0RB 
Tel: 01529 914020  Fax: 0844 357 2019  Email: robert.smith@getonfast.com 

Registered in England and Wales - Company Number 4398538. Copyright © 2012-2022 Get On Fast Limited 

Page 19 SOCIAL MEDIA MARKETING  FOR BUSINESS 

LinkedIn Statistics 
 

Statistics aggregated by Amodiovalerio verde show the following numbers: 

 LinkedIn has approximately 147 million members. 

 

 The standard LinkedIn member is aged 25 to 54 years old. 

 

 66% of LinkedIn members are located in Europe and North 

America. 

 

 LinkedIn’s members have grown by 45% worldwide compared to 

January 2011. 

 

 Over 40% of members of LinkedIn are employees in companies 

that employ 10,000+ employees. 

Quantcast has the following statistics: 

 LinkedIn has more than doubled their monthly visits to 94.3 million 

in Sept 2011 from 45.8 million in 2010. 

 

 Quantcast breaks down LinkedIn visitors to addicts, regulars and 

passersby. Addicts account for 1% of members and will use 

LinkedIn on a daily basis for interaction. Regulars account for 33% 

of the users and will use the site for interaction more than once but 

less than 30 times in a period of one month. Passersby accounts for 

the other 66% and they will visit the site or interact with media 

only once in a period of one month. 

 

 Approximately 26% of LinkedIn members are between the ages of 

18 and 34, while members between the ages of 35 and 50 account 

for 70% of total members. 

 

 Approximately 75% of members are university graduates and 

roughly 39% of LinkedIn members earn more than £60,000 per 

year.  
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What This Means For Your Business 
 

From these numbers, you can draw a simple 

conclusion; LinkedIn is an important part of social 

media that can boost your business, if approached 

properly. LinkedIn is here to stay so you can 

confidently direct your efforts to improving your 

business through this powerful social media tool.  

Imagine being able to keep track of industry 

developments and related news just by logging 

into your LinkedIn account. Connecting with other 

businesses in your industry can prove to be a 

very profitable thing.  It provides great 

opportunities in terms of business ventures that 

would have been missed without it. 

For instance, if you run a Fashion Design business, you can connect with groups in 

this line of business. Doing so will allow you to gain access to a wealth of information 

as well as connect with other related businesses in that field, such as marketers and 

distributors who can help expand your company even further.  

If you are searching for highly qualified employees, then LinkedIn is one way to find 

them. LinkedIn is a platform that has a large number of freelancers and job-seekers 

who possess skills that can take your business to new horizons.  

The success of LinkedIn is fuelled by the profile you create and how much you reach 

out to other people. 

In other words, social media sites such as Facebook and Twitter are more geared 

towards “social networking,” while LinkedIn is more geared towards “business 

connections.” 

With multiple opportunities available, business owners have the power to develop 

their businesses using LinkedIn. It is a great marketing tool that is worth learning if 

you are serious about growing your business. 

With so many different social networks on the internet, it may be hard for you to 

decide which ones you should use. While LinkedIn may not seem important, it could 

be the missing link you need to take your business to the next level.  
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Change The Way You Market Online 
 

Now that we have reviewed the many marketing opportunities offered by the 

primary social media channels, let’s now take closer look at how you can develop an 

effective social media strategy. 

Most online business owners are overlooking the fact that their own unique content 

is the most valuable asset they have for drawing the very thing they work so hard to 

attract: TARGETED BUSINESS TRAFFIC.  

We often hear online marketing gurus say that in the new Internet economy 

"CONTENT IS KING". This is absolutely true. The entire Internet is content driven; 

content is the undeniable currency of the Internet.  

When people visit a search engine or a social network they always seek content in 

one form or another. The type of content they are more likely to relate to and 

interact with is content that is either EDUCATIONAL, ENLIGHTENING or 

ENTERTAINING. 

Many businesses generate new content for their website, but few understand how to 

turn this asset into massive market penetration. Less than 1% of online businesses 

are using their content in the most advantageous ways. 
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Social Media Content Syndication 
 

Social media content syndication is the secret element that most online business 

owners know absolutely nothing about. The reason is quite simple, content 

syndication is relatively new and is a byproduct of the explosion in participation in 

online social networks. Content syndication is the act of extending the reach of your 

content by distributing it via social media websites. 

Benefits Of Content Syndication 

 Creates multiple search engine references to your content 

 
 Increases your rankings in the search engines for that content 

 
 Gives you at least 200% more visibility in the search engines 

 
 Leads more people to join your social channels 

 
 Causes more and more people to link to your content (back links) 

 
All of your social media channels lead to your content, 

which then draws people into your sales process. This is 

The "Perpetual Internet Traffic Machine" working to 

give you more and more exposure. This, of course, leads 

to more traffic, action, opt-ins, leads and sales; 

marketing in a nutshell. 

Because it is still relatively new, it is an element of 

internet marketing that most people have never 

considered, until now.  

This section takes a deeper look into the reasons why you should be syndicating 

your content across the various social media platforms. It will help you understand a 

new world that is already unfolding, a world that is now changing the way we all do 

business online. 
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Creating Content That Is Educational, 

Enlightening Or Entertaining 
 

When visiting a website, only a small percentage of potential new customers, at the 

outset, are ready to buy. Most are in the research and discovery phase. This is very 

important as most content creation is aimed at making the sale. We call this "hit and 

run marketing" and it is becoming increasingly ineffective.  

Amazingly only a small percentage of content is written on topics that are 

EDUCATIONAL, ENLIGHTENING or ENTERTAINING. Content that will get 

noticed should always contain one, two or all three of these elements. This is the 

one thing that will make the biggest difference in achieving an ever growing pull of 

traffic, action and sales. It is the true key to you benefiting from social media 

marketing. It also drives your search engine visibility/rankings automatically. 

 

Developing Micro Purpose Content 
 

Micro purpose content is content that is specific and very targeted. It aims toward 

fulfilling the searchers micro-purpose. At any given moment, when people engage in 

search activities on the Internet, they are seeking to fulfill a micro purpose. When 

they find content that fits their micro purpose they are more likely to stay with you 

and consider your specific products or services.  

Delivering micro purpose content that meets the need of a prospect is enhanced 

even further if the content is delivered when he or she needs it most. The ability to 

be there at that moment is absolutely critical to ensuring that the prospect considers 

you as their immediate solution.  

If your content and your business solution can be delivered in this manner you will 

begin to capture the mind share of your prospect. In other words, when you connect 

with your prospect in this way you initiate a social adhesion, one that goes deeper 

than just being on their watch list or remaining a social acquaintance. 
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To ensure that you fully capture the mind share of your prospect your initial, socially 

adhesive, timely, micro purpose content must be repeated in a manner that is 

consistent with or an improvement upon your first content connection. Building a 

mind share with a potential customer is a process and repetition is fundamental to 

this process. Doing this will almost certainly transform prospects into life long 

customers, which is the ultimate goal of all successful marketing. 

To Summarise 

The most critical aspects of the content syndication process are as follows: 

 Produce content that is Educational, Enlightening or Entertaining 

 
 Fulfills their micro purpose need at the time of searching 

 
 Meets their most immediate need 

 
 Is there exactly when they seek it 

 
 Can be delivered in the most timely manner 

 

If your content is delivered in this 

timely, well positioned, micro 

purpose, manner it then creates 

the kernel of the first social 

adhesion needed to generate a 

solid link to the mind share of your 

prospect. If delivered in this 

manner and repeated with equal or 

better quality, this kernel will grow 

and you will literally capture the 

mind share of your prospect and cultivate them into a life long customer. 

These are the keys to the new social media marketing explosion that mega 

corporations all the way down to weekend bloggers are trying to get their heads 

around. Unless you understand the above there is no way you will ever develop a 

repeatable marketing process that can ensure a successful online campaign.  

Many people have accidentally had success with social media without ever knowing 

how and why they succeeded. 
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Confusion And Busy Workloads Are Common 

Excuses 
 

Instead of the finely tuned and detailed approach we advocate, we are witnessing 

the exact opposite within many companies today. The business world can no longer 

dismiss or avoid the social media force gaining momentum each day. In the face of 

this reality companies feel that the target has shifted all of a sudden. To them 

everything feels out of control. So they respond by saying and doing things like: 

 "We need to figure this social media thing out" 

 
 "I think I'll buy a few books" 

 
 "This doesn't make any sense" 

 
 "It's impossible to measure results" 

 
 "It's all a big myth" 

 
 "Twitter seems a waste of time" 

 
 "I'll build a Facebook profile" 

 
 "I'll set up 10 social media accounts and see what happens" 

 
 "I'll Twitter everything I do from dawn to dusk" 

 
 "Social media is just for a youth demographic" 

 
 "Let's outsource it, but, um, what do we outsource? 

 
 "Isn't this just a fad that will soon pass away?" 

 
 "How do we measure ROI?" 

 

The statements above demonstrate the utter confusion that surrounds social media 

from a marketing perspective. We sympathise with most aspiring online business 

owners who find themselves lost these days. No one has money to throw around. All 

you have is time, but even that is limited (time is money).  

You cannot afford to spend your time trying to figure out social media or SEO if you 

are simply wasting it on confusion. We know, because we were there once. Most 

people using social media for marketing purposes are spending most of their time 

doing things that have little to no true marketing impact. Most find their face buried 

in the mud and shunned by the community they try to sell to. 
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Content Syndication Has Been Overlooked! 
 

Again, let's reiterate one of the important points of this report. Most business owners 

overlook their content (current or future) as their most valuable asset. The reason 

for this is simple; most have never considered content syndication as a solution 

because it has been too obvious to see. After all Internet marketing must be more 

complicated right? 

Online businesses are stumbling over one another trying to figure out the social 

media code. It is a simple fact that many will give up before they ever fully 

understand the dynamics at play.  

Unfortunately for many seeking to break the code, the key to social media is 

something that is lost because it is too obvious.  

To further compound the mystery; if you read any blogs about social media, they 

are mostly saying the same things over and over again but in different ways.  

Examples of successes are plentiful but nobody dives into actually putting it to use in 

a practical (and measurable) way because much of it is a complete illusion. 
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The Social Media Revelation 
 

Social media hype and confusion suddenly dissolve 

when you learn that social media (from a marketing 

perspective) is not at all about being social but about 

being there to fulfill a micro-purpose at the exact 

moment in time that someone is seeking it.  

If your content is there in the ways we have outlined, 

you will gain the mind-share of your prospects. It's 

really that simple. Can relationships form as a result of 

this? Of course they can, but you don't need to start 

there or even work towards it (it's an illusion).  

You start by fulfilling some immediate content need for your clients and then by 

syndicating that content across the social networks.  

Personal relations are great but they are not mandatory for success in social media 

marketing. Social media is simply a tool we use to syndicate and distribute our 

content to our target audience; nothing more, nothing less. If you want to get social, 

then wait until they have become a customer and then begin social networking with 

them, if that's your fancy. 

When we advocate delivering content that fulfills a micro-purpose, we are not talking 

about marketing content such as sales letters, email campaigns, special offers etc. 

We are talking about content that purely and simply EDUCATES, ENLIGHTENS or 

ENTERTAINS your target audience.  

This type of content is not sales driven. This content seeks to be useful or valuable 

in an EDUCATIONAL, ENLIGHTENING or ENTERTAINING kind of way. This is 

the same kind of content that you yourself find useful or valuable enough to 

bookmark, share or study. It's the same content you seek to fulfill your micro-

purposes! 

When it comes to unleashing powerful traffic, search engine and social results, the 

creation of useful and valuable micro purpose content is the best investment of your 

time.  

By creating this kind of content you yield an asset that can be syndicated for years 

to come and will continue to drive new traffic to your website despite its age! 
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Content Syndication Misconceptions 
 

Smart content syndication is not about blasting your content across 10, 30, 50 or 

100 networks. Smart syndication is about empowering a few people on a single 

network to spread your content to other networks to help you fulfill your micro 

purpose.  

Just like there are a percentage of people who will opt-in to your email list or buy 

from you, there is also a percentage of people who will spread your content. They 

won't do this because they like you. They do this because they are fulfilling their 

own micro-purpose which is to distribute useful and valuable information to their 

networks. 

When your content fulfills a micro-purpose for others, then other people will pass it 

on, out of the (never changing) human need to feel important, by passing on useful 

and valuable information. There will always be a percentage of people seeking new 

and useful content to spread around. Your job is to place your content in front of 

these people by making use of a content syndication network.  

At any given moment in time, the Internet is filled with micro purpose seekers. At 

the same time, there are a percentage of people seeking to fulfill a micro purpose for 

someone else. It is a natural exchange that is happening online, every second of 

every hour of every day. 

Apart from engaging with your target audience, the "social buzz" created by your 

social media marketing efforts will yield a massive amount of inbound links to your 

site, from all over the web. This is caused by the ripple effect of useful and valuable 

content being spread around by humans in a natural process that works almost 

every time. All of these new inbound links will help to improve your organic search 

engine rankings. 

Social media marketing integrates your content into channels that hold the power to 

make your content more visible. If you want to be effective in the new Internet age 

then you must work to build a Content Syndication Network that delivers your 

content to all the right channels. 

When your content is syndicated on the right channels (where your target audience 

seeks their micro-purpose), you will achieve traffic, action, leads, opt-ins, prospects, 

members, sales and life long customers! 
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Results That Can Be Measured 
 

All this activity is measurable through website analytics, opt-in subscribers, prospect 

counts and sales. The myth that you cannot measure social media marketing is a 

fallacy. Before starting out on you social media journey of discovery it is absolutely 

critical that this measurement criteria is put in place. 

 

Now Is The Time To Get Social! 
 

By now, you should have a much clearer understanding of why Social Media 

Marketing is so important for the success of your business.  

If most of your customers and prospects are spending a lot of time in social media 

land, it is vitally important  that your business should have a presence there too.  

Google has also made a number of major changes to their ranking algorithms and 

now place a far stronger emphasis on measuring how companies engage with social 

media. Providing Google with this “Social Proof” will help to improve your search 

engine ranking results. 

We would hope that you have found this report to be EDUCATIONAL, 

ENLIGHTENING and ENTERTAINING and that we have helped you to demystify 

the benefits of using social media to market your business. 

 If you would like our help get your social media profiles setup and working, please 

contact us today. 
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